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Brand expert, popular speaker, and Fortune 500 advisor Duane Knapp presents The BrandPromise®, his
secret formula for becoming a Genuine Brand. Making the right promise, keeping it, and fulfilling your
BrandPromise commitment will transform your business or organization into a “one-of-a-kind” brand that
customers, employees, and shareholders will trust and support for years to come.

“A brand's promise is the new currency for success,” says Knapp, who teaches from personal experience,
having built or advised hundreds of successful brands worldwide. Duane Knapp's Promise philosophy has
been highly acclaimed and extensively referenced and quoted in hundreds of publications and books.

Brand success rests on three principles:

1) Provide a unique experience with products or services that enhance your customer's lives

2) Inspire employee partnership, passion, and support

3) Create a perception of exceptional value and distinctive benefits and deliver on your promise.

Genuine Brands make a promise and keep it. This promise begins with a different mindset than business as
usual. It's not just about doing a good job-it's about optimizing the emotional and functional benefits from a
customer's perspective.

The BrandPromise applies to every type of organization, from associations, philanthropic enterprises
(charities and non-profits), and personal brands (celebrities, athletes and executives), to professional service
firms (doctors), entrepreneurs, small businesses, and member-centric businesses (credit unions and co-ops).
Knapp provides insights from a wide range of executives and leaders with in-depth analyses of many
Genuine Brands, including Ketel One, Costco, the Make-A-Wish Foundation, Destination Marketing
Association International, SAFE Credit Union, Annika Sorenstam, Callison Architecture, RK Dixon, Bartell
Hotels, and Tourism Vancouver.

The BrandPromise book reveals the secrets that all kinds of organizations including associations,
philanthropic enterprises (charities and non-profits), and personal brands (celebrities, athletes and
executives), to professional service firms, such as doctors, entrepreneurs, small businesses, and member-
centric businesses such as credit unions and co-ops.

The BrandPromise also explains how celebrities can utilize the secrets of BrandScience to enhance their
image and perceptions and features a Brand Profile on Annika Sorenstam.



According to Knapp, “Annika’s strategy is a perfect guide for any individual or celebrity that is interested in
optimizing their success.

“Great stars may be born, but it’s the celebrities that embrace the principles of BrandScience that enjoy long
term brand success.”

The BrandPromise features insights from other celebrities including Oprah, Greg Norman, and Rachael Ray.
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From reader reviews:

Michael Counts:

In this 21st millennium, people become competitive in each way. By being competitive right now, people
have do something to make them survives, being in the middle of often the crowded place and notice simply
by surrounding. One thing that oftentimes many people have underestimated the idea for a while is reading.
Sure, by reading a guide your ability to survive enhance then having chance to remain than other is high. For
yourself who want to start reading the book, we give you this specific The Brand Promise: How Ketel One,
Costco, Make-A-Wish, Tourism Vancouver, and Other Leading Brands Make and Keep the Promise That
Guarantees Success: How ... and Keep the Promise That Guarantees Success book as beginner and daily
reading publication. Why, because this book is greater than just a book.

Carla Floyd:

Reading a guide can be one of a lot of pastime that everyone in the world really likes. Do you like reading
book thus. There are a lot of reasons why people like it. First reading a guide will give you a lot of new
details. When you read a publication you will get new information simply because book is one of several
ways to share the information or their idea. Second, looking at a book will make a person more imaginative.
When you studying a book especially fictional book the author will bring you to definitely imagine the story
how the characters do it anything. Third, you are able to share your knowledge to other people. When you
read this The Brand Promise: How Ketel One, Costco, Make-A-Wish, Tourism Vancouver, and Other
Leading Brands Make and Keep the Promise That Guarantees Success: How ... and Keep the Promise That
Guarantees Success, you can tells your family, friends in addition to soon about yours guide. Your
knowledge can inspire others, make them reading a publication.

John Kirk:

The reserve with title The Brand Promise: How Ketel One, Costco, Make-A-Wish, Tourism Vancouver, and
Other Leading Brands Make and Keep the Promise That Guarantees Success: How ... and Keep the Promise
That Guarantees Success includes a lot of information that you can discover it. You can get a lot of profit
after read this book. This book exist new information the information that exist in this book represented the
condition of the world today. That is important to yo7u to know how the improvement of the world. This
specific book will bring you throughout new era of the syndication. You can read the e-book on your own
smart phone, so you can read this anywhere you want.

Thomas Busch:

That book can make you to feel relax. This kind of book The Brand Promise: How Ketel One, Costco,
Make-A-Wish, Tourism Vancouver, and Other Leading Brands Make and Keep the Promise That Guarantees
Success: How ... and Keep the Promise That Guarantees Success was colorful and of course has pictures



around. As we know that book The Brand Promise: How Ketel One, Costco, Make-A-Wish, Tourism
Vancouver, and Other Leading Brands Make and Keep the Promise That Guarantees Success: How ... and
Keep the Promise That Guarantees Success has many kinds or genre. Start from kids until teens. For example
Naruto or Investigator Conan you can read and believe you are the character on there. Therefore not at all of
book are generally make you bored, any it offers up you feel happy, fun and loosen up. Try to choose the
best book to suit your needs and try to like reading that will.
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